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What makes a good theory?

* This about things you’ve learned in school. How do you know whether the
knowledge you’ve been taught is right and good?



Good Objective Theory vs. Good Interpretive Theory

 What sorts of questions are best answered with numbers”? What sorts of
questions are best answered with words?

 All theories have trade-offs.

Prediction of future
events

Clarification of values

New understandings of people

Explanation of the data

Relative Simplicity
(Occam's razor)

Objective Theory Interpretive Theory

aesthetic appeal

Hypotheses :
can be tested \ Community of agreement

Practical utility Reform of society

Quantitative research:
experiment, survey, etc.

Qualitative research: ethnography,

texual analysis, etc.



Parsimony - is it always a good thing?

e parsimonious # no-brainer
e parsimonious # lack of explanation/hard to understand
* parsimonious = easy to understand

e parsimonious = No extraneous baggage



Objective explanation/subjective understanding

* |s this a dichotomy?
* The practical utility in objective standards.

» self-referential imperative: “include yourself as a constituent of your own
construction” (p. 32)



Communication theory traditions

In a time scale
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Into the Socio-Psychological Tradition

Four Founding Fathers

Harold D. Lasswell Paul F. Lazarsfeld Kurt Lewin Carl I. Hovland

The Model Of Mass Communication Propaganda Sma” Group Theory Persuasion
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Political Communication Organizational Communication Health Communication/PR



“Crossroad where many have passed but few have tarried”
— — Wilbur Schramm (1963)

Objective Interpretive
Interpersonal Communication
Symbolic Interactionism ®
Coordinated Management of Meaning Y
Expectancy Violations Theory Y
Social Penetration Theory Y
Uncertainty Reduction Theory Y
Social Information Processing Theory Y
Relational Dialectics Theory Y
Media Multiplexity Theory L4 Group and Public Communication
Communication Privacy Management Theory ® Functional Perspective on Group Decision Making e
Social Judgment Theory L Symbolic Convergence Theory [ ]
Elaboration Likelihood Model Y Cultural Approach to Organizations
Cognitive Dissonance Theory Y Communicative Constitution of Organizations °
Critical Theory of Communication in Organizations [ ]
Group and Public Communication The Rhetoric ®
Dramatism [
Functional Perspective on Group Decision Making Narrative Paradigm °
Symbolic Convergence Theory
Cultural Approach to Organizations o Mass Communication
Communicative Constitution of Organizations o Media Ecology L
Critical Theory of Communication in Organizations o Semiotics e
The Rhetoric Cultural Studies
Uses and Gratifications [ ]
Dramatism o Cultivation Theory ®
Narrative Paradigm o Agenda-Setting Theory Y
Cultural Context
Genderlect Styles [ ]
Standpoint Theory
Muted Group Theory
Communication Accommodation Theory [
Face-Negotiation Theory [ J
Co-Cultural Theory
1 2 3 4

FIGURE 2-1 Classification of Communication Theories According to Objective/

Interpretive Worldview



Thank you!
See you next week!




