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What is theory?

 What connotations surface in how people in everyday conversation use the
word “theory”?

» tips: framework, prediction, trigger social change, research...

e tips: metaphor for theory?



Theory Everywhere

 When you think of the word “theory”,
which theory comes to mind?

 Tip 1: It does not mean to be a theory
that you know in communication studies.
It can be some theories from other fields.

 Tip 2: It can be your own theory. You can
build a theory




Theory Continuum

* What kind of person you are? Make choices among seven binary pairs:
e math (1) /writing (-1)
* is (1) /ought (-1)
- general (1) /specific (-1)
o clarity (1) /emancipation (-1)
 prediction (1) /criticism (-1)
* unbiased (1) /emotional (-1)

o effectiveness (1) /participation (-1)



Quick Exercise: How do you analyze these ads?
In the way of Objective/Interpretive

No wonder you women buy more TIDE than any other washday product!
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Tide-what women want (vintage ad) Nike-Dream crazier


https://www.youtube.com/watch?v=zWfX5jeF6k4

Thank you!
See you next week!




